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are committed to food transition for all through project
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tons of food
of the planet’s A N D S o C I A L E X c L U S I o N are thrown away every
Initiated and implemented by local associations, selected projects

farmlands have second worldwide.
been spoiled One of the Carrefour Foundation’s major concerns is to support projects
have to match the missions of the Carrefour Foundation.

by unsustainable that recycle products reaching their sell-by date — at the crossroads

agricultural practices where social issues meet food waste. Its commitment to socially

and have had responsible projects to cut waste takes several forms: waste less, deliver
experienced The Foundation consults with teams in the various countries
undernourishment to evaluate projects using a set of objective criteria — missions,

to be abandoned. better and consume better — these are all key steps in the Foundation's O%
ambitions for an inclusive food transition. Through the donation networks ®
worldwide in 2017. detailed budgets, social innovation, etc.
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access to unsold products or those at the end of their shelf life. 8 20
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to recover unsold produce since 2002. '

Find our projects at:
www.fondation-carrefour.org
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73 projects
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the same level as
it was ten years ago.

Created in 2002, the Fundacion
Carrefour Argentina works
to promote healthy

and promoting food
donations are the main goals
of Carrefour in Belgium.

For over fifteen years,
the Fundacién Solidaridad
Carrefour has focused

With the involvement
of its staff, Carrefour France
supports actions that

Carrefour Romania staff work
to provide essential supplies
to those in dire poverty.

. eating and work opportunities. its actions on sick and www.carrefour.ro
funded N ' www.carrefour.com.ar handicapped children. 3
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" BELGIUM Carrefour Taiwan Cultural MONITORING AND ASSESSMENT
Combating food waste FRANCE and Educational Foundation

was set up twenty years ago
to aid those facing hardship,
through a range of cultural
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The Foundation and its local teams carry out regular monitoring,
supervision and evaluation of the allocated budget.
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1 = www.carrefour.eu address unemployment and social programmes.
J 1 t h I rd and childhood poverty. www.carrefour.com.tw 4 A .
The Foundation plays a key role in accomplishing SUPPORTING S of food produced ?’::Ifwlsl;ituto Carrefour fights l www.carrefour.fr Sl|deShOW
13 1 6 . 7 our mission to secure a food transition for all. Every day THE AGRICULTURAL SECTOR 900/ :’Srlr:?jva:a:;;y o forms of discrimination, defends ~ © ITALY 4 2018
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emergency operations emergency , o , One of the keys to making food transition accessible is the commitment of cultivated land through education, training and particularly on in-store FUNDING
since 2000. operations the real needs of people. Our actions are in line with to a more sustainable agricultural industry, through projects that promote treated with by supporting entrepreneurship. collections and donations ) ) . ) .
since 2000. Act for Food programme launched in 2018, and united organic or agroecological farming. Along with its partners, the Carrefour pesticides, France www.carrefour.com.br of food, in close collaboration The Carrefour Foundation defines the financial and technical support

CEEAT 12 000

by a common determination to guarantee a healthy diet
for those most at risk, to promote sustainable agriculture,
and to fight against exclusion and all forms of waste. ’,

Alexandre BOMPARD,

it works alongside partner associations that are in touch with

Chairman of the Carrefour Foundation,

Foundation supports projects concerned with all aspects of the agricultural
industry, from the selection of seeds to the development and commercialization
of products, involving players at every stage. Supporting the need for investment
or for training arable and livestock farmers, encouraging the emergence

of technical solutions that preserve biodiversity, developing urban farms

and gardens... these are some of the battles being fought by the Carrefour
Foundation for more environmentally virtuous farming.

is the world'’s third
largest consumer
of agrochemicals.
Every year,

a million serious
cases of poisoning
worldwide are
caused by exposure
to pesticides.

wasted each year.

French person throws
away 150 kg of food

diversity and promotes inclusion

CHINA

Mobilized to promote food
security and nutrition,

the Carrefour China
Foundation for Food Safety
encourages purchasing
directly from producers.
www.carrefour.com.cn

Carrefour Italy focuses

with Food Banks.
www.carrefour.it

POLAND

Food donations, recycling
textiles and clothing and
caring for children in difficulty
are the main solidarity
actions of Carrefour Poland.
www.carrefour.pl

in coordination with solidarity teams in each country.
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N To propose a project to the Carrefour Foundation, please consult our website:
www.fondation-carrefour.org
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An international
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Battling waste
and socilal exclusion 1.5 million

beneficiaries
in Spain

Supporting 1
the agricultural sector

ENCOURAGING THE RETURN TO WORK

to local needs

Asia Latin America
THROUGH WASTE-FREE ENTERPRISES 16% 6%
HELPING FRANCE OUR PARTNERS )
France Europe (except France)

FARMERS GO

combating food waste at the same time? But that's the challenge the Expliceat e A table citoyens! (France) e Fondazione Made in Cloister e Pro Bono Lab (France) 67% 1 1%
o R G A N I C e::ssc:oatlon hzs set itself. With :jts recettes Evad“és fRunac\j/;/ay Recipes pr‘OJleit, e Action contre la faim (France) (Italy) o Refettorio (France)
xpliceat makes innovative and environmentally-friendly recipes using left-over " e Fundatia Adept (Romania) :
Adie (F p R C F
FRANCE bread. The association uses the Crumbler, a machine that grinds bread into very  Adie (France) . : e Graines de vie (France) ’ e’seau oc?gne (France) Y,
fine powder, which is then used as flour to make biscuits. In 2018, the Carrefour * Aga Kha.n Foundation (India) NS : ¢ (Fjesleazti dﬁs eCOI(T:S )
In response to the combined imperatives Foundation supported a pilot project that involved long-term unemployed persons * AgroParisTech (France) e ititbic=s Slec LSS Lo
of respecting the environment, preserving in baking biscuits. The finished products were then sold in the Group's stores. ¢ Angel Smile (Romania) * HTS (France) * RESOLIS (France) DIVERSITY OF PROJECTS
biodiversity and increasing consumer demand In 2019, over 1,500 cookies and muffins have already been produced. e Apprentis d'Auteuil (France) * Fundacion Huerta Nifio * Samusocial International .
for organic dairy products (the organic sector The long-term goal is to sell over 3,000 biscuits a month! « ASA (India) (Argentlnell) (Romania) ' Preserving biodiversity [} 4%
comprised only 4.2% qf farms in 201.6),. 75 kg « ASPACE (Spain) ¢ |DH (Brazil) e Sarvodaya IRDS (India)
the Carrefour Foundation and WWF joined i « Carrefour Argentina (Argentina) Kaol Kozh (France) * Secours populaire (France) Transforming without waste - 8%
forces to promote a more sustaingble dairy se.ctor converted 9 _ 9 o L'Arche (France) o SOLAAL (France)
in France. Joined by the cooperative APLBC Bio e Carrefour Taiwan (Taiwan) . . : o
L . ) . e |nstitut social écologique e SOS Solidarités (France)
(Association des producteurs de lait du Bassin e CCTF (China) Tl e la ville (F ) Urban agriculture - 11% Find our projects at:
: ort dans la ville (France
Centre), LSDH (a manufacturer of dairy products) e CFAO (Cote d'lvoire) q p . www.fondation-carrefour.org
and the Carrefour group, the project aims to “ B e 66 ek | ITiRinEs e Stichting Nederlandse
! e Chambre d'agriculture Formation (France B : _ . >
provide financial and technical support to 66 dairy Y _ ( ) Vrijwilligers (Bangladesh) et s 13% AL AlEY < ¥
farmers. The WWF will implement the project « China Youth Development e Latitudes (France) o Territoires zéro chémeur and solidarity organizations :
and play a Key role in invol\(ing consumers in s:;gg?{;d Foundation (China) e Le Carillon (France) de lon.'lgue .durée (France) . H |
the promotion of an organic dairy sector. « Croix-Rouge (France) ® Les Cols verts (France) * Travail et vie (France) Healthy eating o . i TeLST
g ® Les Petites Cantines (France) e Vendredi (France) and consuming - 16%
e Emmaus Défi (France) ’
e Les Restos du coeur (France) e Veni Verdi (France)
e Espaces (France) )
« Expliceat (France) e Les Transmetteurs (France) e WWF (China and France) Distributing and facilitating _ 18%
s U s TA I N A B L E <'> e Fédération des Banques * Lulu dans ma rue (France) access to food for all
Alimentaires (Argentina * Ma p'tite échoppe (France)
F A R M I N G and France) * OCA (India) Sustainable food production _ 30%
e Ferme de Moyembrie (France) ¢ Ordre de Malte (France) .
BRAZIL REFRI G ERATED e Fermes d‘avenir (France) e Play International (France) \_ Ove rVI eW

million liters
of organic milk

) Findl videos of our produced
D projects on Carrefour’s
social media networks.
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FOR MORE INFORMATION ON OUR
PROJECTS TO SUPPORT AGRICULTURE:

www.fondation-carrefour.org

In 2018, IDH (Sustainable Trade Initiative) and
the Carrefour Foundation worked together

to create “zero deforestation” beef production
in the Mato Grosso, Brazil, over the next three
years. This is a crucial initiative, given that
intensive cattle farming is responsible for 63%
of deforestation in this particularly vulnerable
region. Through training, the purchase of ad hoc
equipment and the selection of adapted cattle
species, the programme aims to reduce
deforestation in Mato Grosso by better pasture
management and by freeing the land

for responsible soya cultivation. By 2030,

60% of indigenous forest could be preserved,
while doubling the income of local farmers.

Who'd have thought of using cookie recipes to encourage a return to work, while
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RESPONSABLES, LOCALES,
SAVOUREUSES

Find videos of our
D projects on Carrefour's
social media networks.
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VEHICLES TO DELIVER FOOD
TO THOSE IN NEED

SPAIN, ARGENTINA, FRANCE

The Carrefour group is the leading private-sector donor of food to Food Banks in France.
In 2018, Carrefour stores and warehouses donated over 93 million meals worldwide.
This year the Carrefour Foundation is renewing its commitment to the Food Banks
networks in France, Argentina and Spain by cofinancing refrigerated vehicles,

which enable foods to be transported without breaking the cold chain. This financial
support will enable five Spanish branches of Food Banks to improve their storage
capacity and the logistics of their warehouses.

FOR MORE INFORMATION ON OUR
PROJECTS TO BATTLING WASTE AND SOCIAL EXCLUSION:

www.fondation-carrefour.org
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e FESBAL (Spain)
e Fondation AgriNatura (Poland)
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