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The Carrefour Foundation’s actions use 

food as a means to combat poverty and 

social exclusion throughout the world.

Collections and donations of food, education 

and training programmes, awareness 

campaigns, innovative projects or emergency 

humanitarian aid; in line with the Group’s 

core business as a retailer and with the 

commitment of the employees, the Carrefour 

Foundation provides a concrete response to 

the main challenges facing society today.

In 2015, the Carrefour Foundation supported 

71 programmes run by partner associations 

to help those in diffi culty.
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HOMAGE TO MR. BOUTROS BOUTROS-GHALI

Mr. Boutros Boutros-Ghali has been one of the original members of the Board of the Carrefour 

Foundation for 15 years. It was a great privilege for us to be able to collaborate with him, 

bringing his immense understanding of international contexts and his exceptional humanity 

to all our discussions. Through the battles he fought while at the United Nations and in the 

French-speaking world, Mr. Boutros Boutros-Ghali, will remain a leading witness of our era.

How do you work to promote food solidarity?

Food is at the heart of all of our Foundation’s actions. We strive 

to reduce inequalities, particularly by supporting projects that 

offer access to quality food to as many people as possible, while 

remaining attentive to their essential needs. Our actions take 

a number of forms, including logistics support for the distri-

bution of meals or food products delivery, helping to find jobs 

for those who have come from unemployment schemes and 

enterprises, or providing support for social entrepreneurs by 

sharing employee competencies from quality, purchasing or 

other departments of the company.

In 2015, over 70 programmes were funded in 15 countries, 

thanks to a budget of over €7.7 million. Among these projects, 

we decided to extend our commitments to key regional associ-

ations. The Group’s various banners are then able to act as relay 

stations for collecting food and non-food products from their 

clients, throughout the year. As part of this process and for the 

third year running, the Carrefour Foundation organised a major 

collection in nearly 2,200 stores worldwide for the benefit of 

local Food Banks.

The Carrefour Foundation also strives to promote a 

healthier and more balanced diet that is accessible for 

everyone. It also works to promote the well-being and 

education of young children.

In China, for example, we are helping to set up eight centres by 

2017 to receive and educate children whose parents have left 

to work in the city.

Everywhere, we are more than ever committed to reducing 

waste. Indeed, this commitment underpins many of the 

initiatives we support. In France, the equivalent of 92 million 

meals were therefore distributed, using perfectly edible food 

donated by our stores. The action of the Carrefour Foundation 

also includes training initiatives, skills-sharing and links to 

professional networks. Whether for young people who have 

left school with no qualifications, the unemployed or those on 

social integration contracts, our goal is to act for social inclusion 

and professional integration for all. Through our calls for project 

proposals, some of which can now be managed online, we are 

able to identify deserving local initiatives that the Carrefour 

Foundation can support.

By offering logistics support to those affected by emergency 

humanitarian crises, such as natural and industrial disasters, 

as well as supporting migrants and refugees, the Foundation 

also mobilises the financial, human and material resources of 

the Group. This means that emergency supplies can be on their 

way within hours of a disaster. In 2015, the Foundation also 

supported non-profit associations operating in Europe and 

the Middle East to help improve living conditions for refugees 

and migrants.
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How are projects selected?

The Carrefour Foundation examines all the proposals 

submitted with the same care. An imperative, though, is 

that they all fit in with our core missions, centred on food 

solidarity and emergency humanitarian aid.

Projects are selected depending on the problems encoun-

tered in each region, in consultation with local teams who 

identify the relevant and eligible programme.

In 2015, the Carrefour Foundation received over 

1,000 project proposals from non-profit associations and 

local staff. In the end, the Board decided to support 71 pro-

grammes, in 15 countries during the year.

The Carrefour Foundation has set the objective of accom-

panying projects over the long term in order to have a more 

profound effect and to capitalise on the expertise of its 

partners, their local roots and their networks of contacts.

Solidarity is a dynamic sector that is evolving in step with 

societal, cultural and technological changes. New players 

are appearing and new economic models are emerging that 

the Foundation is tapping into to offer support; and in this 

respect, France represents an amazing testing ground.

The call for project proposals – already running in 

Belgium, Argentina, Brazil and, soon, in Italy – also ena-

bles to highlight innovative local programmes and offer-

ing new solutions.

What is the main challenge for the Foundation?

The main challenge for us is to bring together all the ini-

tiatives in the various countries in which we are present 

and to continue our everyday work at grass roots level, such 

as product donations and programmes geared to social 

inclusion. And, in this respect, we are keeping a close eye on 

the potential offered by digital technology. We are particu-

larly interested in emerging forms of solidarity and newly 

developing economic models. For example, we are working 

on alternative models for social grocery stores for students. 

The Carrefour Foundation is also laying down new con-

ditions for the way it accompanies projects over the long 

term. This exacting form of solidarity is the embodiment 

of our ambition to go further in the ways we respond to the 

challenges facing society, and is something that is always 

foremost in our thoughts.

“We are particularly 
interested in emerging 
forms of solidarity 
and newly developing 
economic models.”

“The Carrefour Foundation 
has set the objective 
of accompanying projects 
over the long term.”
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Other projects supported
To combat waste in school canteens, 
the NGO, De mon assiette à notre 
planète (from plate to planet) 
teaches pupils in the Seine-Saint-
Denis department about this issue 
and distributes surplus food to 
those in need.
The Carrefour Foundation is 
supporting the association in this 
pilot programme.

As spin-off from an emergency 
mission to assist the homeless, 
Samusocial din Romania is working 
with partner organisations to offer 
personalised support by day in 
a medico-psychosocial centre 
to help the destitute to facilitate 
their social inclusion and escape 
from exclusion.
The Carrefour Foundation’s 
support is also specifically aimed 
at families, for example to enable 
children to go to school, have 
a better diet, or find employment.

As part of the FAGE network, the 
12 AGORAé social grocery stores 
enable almost 1,500 disadvantaged 
students to have access to a healthy 
and balanced diet so that they can 
concentrate on their studies without 
worrying about food.
In 2015, the Carrefour Foundation 
supported the opening of three 
new grocery stores in Amiens, 
Reims and Valenciennes.

Le Chaînon manquant 
(The missing link) set up an 
awareness raising programme 
about food waste alongside 
collections of surplus food from 
restaurants, delicatessens and 
stores so that this food could be 
distributed to the hungry. 
The Carrefour Foundation has 
supported this non-profit 
organisation in Paris and its 
extension to Lyons.

Opening of the 1st CCRA 
social grocery store

TAIWAN – Since 1998, the Chinese Christian Relief 

Association (CCRA) has offered those in dire need 

access to a quality diet in Taiwan. Since then, 

410 food parcel distribution centres have been cre-

ated, covering 22 of the country’s cities. In 2015, 

the Carrefour Foundation co-funded the opening of 

Taiwan’s first social grocery store, with a contribu-

tion of €60,000. This 73 sq. m. store in Luchou, in 

the north of the country, is open three days a week. 

It allows 80 families each month to have access to 

a basic diet as well as providing social assistance. 

Thematic workshops, based on personal develop-

ment, CV-writing, debt management, or waste-free 

cooking for example, complement this springboard 

out of exclusion. Carrefour Taiwan also supported 

this initiative by equipping the store and encourag-

ing the participation of 80 employee volunteers. By 

sharing their skills with other volunteers, Carrefour 

employees help to optimise stocks and ensure that 

health and safety regulations are respected.
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Promoting 
a healthy 
and varied diet

Malnutrition, a diet that is inappropriate, 

unbalanced or insufficient… 

In countries in the North as well as the South, 

the quality and variety of foods in the diet can 

be a problem. The Carrefour Foundation is well 

aware that social exclusion often means eating 

poorly and works with NGOs that teach children 

and adults about the importance of having 

a varied diet. The Foundation supports 

educational initiatives as well as nutrition 

programmes aimed at the most disadvantaged 

populations in the 10 countries in which the 

Group is present.
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Providing aid 
to victims 
in emergency 
situations

Whenever there is a humanitarian emergency, 

human and logistic resources have to be 

mobilised immediately to deliver targeted aid 

to those affected or at risk.

Carrefour teams in the area join with 

competent organisations to identify what is 

needed, to deploy logistic resources, collect 

funds or product donations from clients in 

stores and provide essential supplies.

According to the United Nations Refugee Agency, more than 

one million refugees and migrants entered the European 

Union in 2015, fleeing war and poverty – a phenomenon on a 

scale that demands the collective action of a multiplicity of 

players from all sectors (public, private, non-governmental, 

etc.). Given this situation, the Carrefour Foundation decided to 

contribute aid worth €1 million to support various NGOs 

coming to the aid of refugees in the Middle East and Europe.

Support for migrants

MIDDLE EAST – The various programmes supported by the 

Carrefour Foundation aim to help provide decent living condi-

tions for those in refugee camps and help maintain their 

dignity: food security, food distributions, access to safe water 

and sanitation, distribution of tents and essential supplies.

In Qamishli (Syria), the Carrefour Foundation supported the 

non-profit association, ACTED, with a €250,000 grant to 

improve access to drinking water and decent sanitary facilities, 

as well as food and essential supplies.

A €341,600 grant also helped the World Food Programme to 

distribute vouchers for the purchase of food in Jordan, 

Lebanon, Turkey and Egypt.

Finally, the Carrefour Foundation contributed €70,000 to 

support DOMEUS, an initiative of Samusocial International to 

create and develop a mobile unit to help migrants, those in 

transit and refugees.

14                   CARREFOUR FOUNDATION  /  2015 ACTIVITY REPORT  





Developping 
solidarity 
just a click away

Internet and social networks offer 

new ways for NGOs and solidarity projects 

to communicate on their work, as well 

as facilitating new forms of co-operation 

and reinventing solidarity by making it 

accessible to all. The Carrefour Foundation 

has become part of this movement, 

encouraging innovative local initiatives 

to promote food for all.
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Caring for isolated children 
with the China Children 
and Teenagers’ Foundation

CHINA – Over 250 million Chinese workers 

have left their rural homes to work in the city, 

with the result that over 60 million children 

are living without their parents.

The partnership between the China Children 

and Teenagers’ Foundation and the Carrefour 

Foundation aims to combat malnutrition in 

these children and stop them dropping out 

of school by creating, running and equipping 

eight reception centres by the end of 2017.

The first two Happy Children centres opened 

their doors in 2015 in Beijing and Shanghai, 

and new establishments will be ready in the 

coming months.

Each centre can receive around 600 children 

per month, running educational and play activ-

ities centred particularly around nutrition and 

sport, in a happy and healthy environment.

In addition to the Foundation’s support, 

Carrefour China will provide educational mater-

ial, as well as sports supplies.

Other projects supported
As the number of homeless in France continues to rise, the non-profit 
association, La Cloche, has developed a local self-help network that 
invites shops to do small favours, such as allowing use of toilets, 
recharging mobile phones, etc., so that beneficiaries can improve their 
living conditions, while also escaping social isolation and regaining 
a sense of self-esteem. With the Foundation’s support, the association is 
also organising the collection of unsold food items from Carrefour stores.

The ambition of Lulu dans ma rue is to facilitate connections between people 
and revitalise local life, by offering a novel kind of concierge service developed 
in Paris. Using a real kiosk, the project links those who are looking for work 
with clients from the same neighbourhood, to perform odd jobs like 
cleaning, household repairs, sewing, shopping, etc., for a small charge.
The project, which the Carrefour Foundation has supported from the very 
beginning, encourages a return to the world of work and has already seen 
over 3,500 jobs carried out since it started in the spring of 2015.
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Solidarity at Carrefour 
across the world

In order to respond to the needs of 
different communities, Carrefour and 
its employees are working daily to 
promote solidarity, through projects 
supported by the Carrefour Foundation, 
actions carried out by local foundations 
and solidarity teams in the countries 
concerned, as well as local initiatives 
implemented by the stores and 
warehouses.

FRANCE
Carrefour France supports 
and brings its expertise 
to the actions implemented 
by its employees in 
partnership with regional 
non-profit associations 
around help for those in 
difficulty and aid for children.

www.pourmoipourtous.fr

BELGIUM
Carrefour Belgium 
is working to prevent 
waste and encourage 
the recuperation 
of equipment and 
products that may 
be used, for example, 
by social grocery stores.

www.carrefour.eu

POLAND

The solidarity actions 
of Carrefour Poland tend 
to concentrate on the 
promotion of a healthy 
and active lifestyle, 
sponsoring children 
and donations of food.

www.carrefour.pl

CHINA
The Carrefour China 
Foundation for Food Safety 
is acting for greater food 
security and nutrition 
and works to encourage 
purchasing directly from 
the producers.

www.carrefour.com.cn

ARGENTINA
Created in 2002, 
the Fundación Carrefour 
Argentina works 
around issues of food, 
unemployment 
and the environment.

www.carrefour.com.ar

SPAIN
Created in 2001, 
the Fundación 
Solidaridad Carrefour 
supports initiatives 
aimed at children 
with disabilities as well 
as those in difficulty 
or at risk of exclusion.

www.carrefour.es

ITALY
Carrefour Italy offers 
support to Food Banks 
through collections and 
donations of food in 
its stores.

www.carrefour.it

ROMANIA
Employees from 
Carrefour Romania 
are working with 
the poor thanks 
to donations of essential 
supplies.

www.carrefour.ro

TAIWAN
Established in 1996, 
the Carrefour Taiwan 
Cultural and Educational 
Foundation promotes 
cultural development, 
facilitates the discovery 
of various trades and 
holds courses in civic 
education.

www.carrefour.org.tw

BRAZIL
The Instituto Carrefour encourages 
diversity and employment for 
those historically discriminated 
against through education, 
training and entrepreneurship.

www.institutocarrefour.org.br
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Table of programmes supported in 2015

COUNTRY ASSOCIATION PROGRAMME DETAILS AMOUNT

ARGENTINA CALL FOR PROPOSALS Call for project proposals to support 6 food aid associations €200,000

FUNDACIÓN BANCO DE ALIMENTOS
Co-funding of equipment to optimise the transport and storage of food products 
destined for beneficiaries of 12 Food Banks in the country €103,000

FUNDACIÓN CONIN Combating infant malnutrition €219,271

FUNDACIÓN CONIN Raising awareness of the need for a healthy and balanced diet €102,894

FUNDACIÓN HUERTA NIÑO Creation of 8 teaching gardens in schools to educate children about the basics of healthy eating €40,100

BELGIUM GOODS TO GIVE Development of logistics and IT platforms to promote the donations of new non-food products €40,000

VERENIGING’ T SAS Development of cookery activities for beneficiaries of the “de Kaba” social grocery store €20,500

BRAZIL GASTROMOTIVA Training in gastronomy for disadvantaged young people €20,000

REDE CIDADÃ Conexão programme – vocational training in the food retail trade for young people suffering from exclusion €512,668

CHINA
WUHAN CITY YOUTH DEVELOPMENT 
FOUNDATION

Hope Star project for the education and vocational training of young people suffering from exclusion €50,000

XINXIANG HONGQI DISTRICT 
CHARITY FOUNDATION

Vocational training for small farmers in the Xinjiang region and development of an eco-park €97,170

FRANCE 100 JOURS POUR ENTREPRENDRE Programme to encourage entrepreneurship for young people aged 18 to 25 years €20,000

À TABLE CITOYENS Change of scale for the Baluchon project using catering professions as a way into employment €40,000

ASSOCIATION NATIONALE 
DE DÉVELOPPEMENT DES ÉPICERIES 
SOLIDAIRES (ANDES)

Creation of Deyrolle fact sheets about food developed as part of COP21 
and distributed during cookery workshops run by the Compagnie des Gourmands

€31,760

ADEPRINA, AGROPARISTECH Theme of “Food and those at risk” as part of the programme in Frugal Engineering and Innovation €80,000

ASSOCIATION POUR LE DROIT 
À L’INITIATIVE ÉCONOMIQUE (ADIE)

Using access to micro-credit to develop a local food supply chain in the Bourgogne-Franche-Comté region €100,000

AGENCE DU DON EN NATURE Help to optimise the association’s logistics for distributing unsold non-food products to the poor €50,000

ANATOTH Funding for refrigeration equipment to optimise the delivery and storage of foods destined for those in need €13,752

ASSOCIATION POUR LA RÉINSERTION 
ÉCONOMIQUE ET SOCIALE (ARES)

Change of scale for the Log’Ins project, in connection with the logistics trades 
alongside Carrefour employees €40,000

ASSOCIATION D’ENTRAIDES
DU CALAISIS

Co-funding for a refrigerated vehicle to optimise food aid €15,000

AURORE Development of a restaurant in the social grocery store at Montreuil by recuperating unsold items €25,000

LE CHAÎNON MANQUANT Development of the collection of unsold food items from local delicatessens, restaurants and stores €78,500

LE CHÊNELET Support for the social cannery project €20,000

LA CLOCHE Le Carillon programme enabling local stores to distribute their unsold food items €17,000

DE MON ASSIETTE À NOTRE PLANÈTE Distribution of surplus food from catering canteens for the benefit of food aid €20,000

DEBOUT
Support for the publication of a magazine giving practical information for vulnerable members of society 
and participation in the crowdfunding campaign €50,000

FÉDÉRATION DES ASSOCIATIONS 
GÉNÉRALES ÉTUDIANTES (FAGE)

Development of the AGORAé network of student solidarity grocery stores €50,000

FÉDÉRATION NATIONALE 
DES PANIERS DE LA MER

Funding for the Paniers de la Mer action to collect, transform and redistribute unsold fish in Fécamp 
(Upper Normandy) €30,000

FÉDÉRATION NATIONALE 
DES PANIERS DE LA MER

Organisation of cookery workshops to increase the dietary diversity of recipients of food aid €11,500

FONDS FRANÇAIS POUR 
L’ALIMENTATION ET LA SANTÉ

Call for project proposals around “Obstacles to changing eating behaviours in populations at risk: 
how to overcome them?” €80,000

FÉDÉRATION FRANÇAISE DES 
BANQUES ALIMENTAIRES (FFBA)

Co-funding for 12 refrigerated vehicles and 4 cold rooms to optimise food aid €209,000

FONDATION CRÉSUS Test phase of the serious game Dilemme which teaches players how to manage their budget €43,750

FONDATION DE LA 2E CHANCE Support for the Coups de pouce (helping hands) project in the food and catering trades €45,000

FRANCE ACTIVE Organisation of a call for projects to discover and support innovative solidarity projects dealing with food €158,000

FRANCE ACTIVE Support for the creation of social enterprises in the food sector €190,000

JEUNESSE NAZARÉENNE 
INTERNATIONALE

Purchase of a snack-bus for distributing hot meals to the homeless €9,000

RÉSEAU COCAGNE
Development of 20 organic job-creation gardens and assistance with the construction 
of the Vauhallan training centre €200,000
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COUNTRY ASSOCIATION PROGRAMME DETAILS AMOUNT

FRANCE RESTAURANTS DU CŒUR Co-funding for the purchase of 2 refrigerated vehicles and 4 cold rooms €50,000

SECOURS POPULAIRE FRANÇAIS Co-funding of a refrigerated vehicle in the Calvados department €15,000

SOLIDARITÉ DES PRODUCTEURS 
AGRICOLES ET DES FILIÈRES 
ALIMENTAIRES (SOLAAL)

Spin-off partnership with Carrefour logistics and facilitation of the donation of processed products €50,000

TOUT LE MONDE CHANTE 
CONTRE LE CANCER

Purchase of a food truck to hold cookery classes for sick children in hospitals €37,500

TREMPLINS DES RESTAURANTS 
DU CŒUR

Inclusion through training in the butchery trade €6,450

ITALY CALL FOR PROPOSALS Call for project proposals to support food aid associations €200,000

ITALIAN FEDERATION 
OF FOOD BANKS

Rental of a cold room during the Milan Expo 2015 for the recuperation, storage and distribution 
of unsold food products to nearby non-profit associations €15,000

ROMANIA ANGEL SMILE ASSOCIATION Co-funding of 2 refrigerated vehicles and distribution of meals to the homeless in Bucharest €97,700

FUNDATIA HOSPICE CASA SPERANTEI Access to a balanced diet for disadvantaged patients €46,511

OVIDIURO Encouraging education of poor children in Romania using food as an incentive €201,700

SAMUSOCIAL INTERNATIONAL Reception, support and food aid for homeless people €55,000

SPAIN FEDERACIÓN ESPAÑOLA 
DE BANCOS DE ALIMENTOS (FESBAL)

Funding for 8 refrigerated vehicles to optimise the delivery and storage of food destined for those in need €209,401

FUNDACIÓN EXIT Training in mass retail trades for young people suffering from exclusion €40,848

TAIWAN CCRA 1919 FOOD BANK Creation of the first social grocery store in Taiwan €60,300

CITY PEOPLE FOUNDATION Food aid for young isolated girls €8,590

KAOHSIUNG FLYING SOCIAL WELFARE 
SERVICE ASSOCIATION

Vocational training in the food and catering trades and food aid for young people in isolated communities €46,875

JEN JI SHIANG SOCIAL SERVICE 
INSTITUTE

Programme to foster healthy eating in disadvantaged families and vocational training 
for young isolated or excluded adults €65,310

UNITED CHARITY ASSOCIATION 
OF KAOHSIUNG

Co-funding of a refrigerated vehicle and 6 refrigerators €50,138

KIDS' BOOKHOUSE FOUNDATION Creation and equipping of a job-creation restaurant €60,673

TAITUNG EDUCATIONAL 
DEVELOPMENT INSTITUTE

Equipment of a reception centre and dietary assistance for young disadvantaged people €51,583

YULING COUNTY KOUHU TOWNSHIP 
CHUNGWEN WOMEN’S ASSOCIATION

Food aid for children and elderly people at risk €22,110

EMERGENCY AID

Argentina
LOCAL GOVERNMENT 
OF NEUQUÉN

Donations of essential supplies following the eruption of the Calbuco volcano on April 2015 €8,342

LOCAL GOVERNMENT OF CONCORDIA 
AND FORMOSA, RED SOLIDARIA, 
SALVATION ARMY

Material aid for victims of major flooding in the North-East in December 2015 €42,300

Bangladesh SPHERE Creation of a support fund for textile workers with the International Federation for Human Rights €550,000

Belgium SAMUSOCIAL BRUSSELS Hiring of 2 Arab-speaking workers to improve the quality of the work of outreach teams for migrants €62,400

China TIANJIN CHARITY ASSOCIATION Donations of essential supplies following a double explosion in Tianjin in August 2015 €140,575

SHENZHEN CHARITY FEDERATION Donations of essential supplies after mudslides in Shenzhen in December 2015 €42,500

Egypt, Jordan, 
Turkey, Lebanon

WORLD FOOD PROGRAMME Distribution of vouchers and food products in refugee camps €341,600

France SECOURS POPULAIRE FRANÇAIS Provision of food for refugee families during the first months after their arrival €126,000

SECOURS POPULAIRE FRANÇAIS Emergency aid following floods in the south of the country in October 2015 €100,000

Italy, France SAMUSOCIAL INTERNATIONAL DOMEUS programme for the creation of a mobile unit to aid migrants, in transit or refugees €70,000

Italy CARITAS Donations of essential supplies following floods in Benevento in October 2015 €59,140

Spain RED CROSS Global aid (food, health, psychosocial accompaniment, etc.) for the reception of refugees and especially children €150,000

Syria ACTED
Improved access to drinking water and decent sanitary facilities, and facilitation of access 
to essential goods for migrants and refugees €250,000
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www.fondation-carrefour.org

CAST�OUT

Cut off
but  but  NOT

LLearn more: www.fondation-carrefour.org earn more: www.fondation-carrefour.org 

WW hen natural disaster strikes, a speedy response is critical. Within hen natural disaster strikes, a speedy response is critical. Within 

hours of the hours of the 6.56.5-magnitude earthquake hitting China’s mountainous -magnitude earthquake hitting China’s mountainous YYunnan province, the Carrefourunnan province, the Carrefour

food aid, hygiene kits and food aid, hygiene kits and 5757,000 bottles of mineral water to survivors.,000 bottles of mineral water to survivors.
FFoundation validated an emergency donation, enabling Carrefour stores in 
oundation validated an emergency donation, enabling Carrefour stores in KKunming and Qujing to dispatch unming and Qujing to dispatch 
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LLearn more: www.fondation-carrefour.org earn more: www.fondation-carrefour.org 

TT  he Carrefour  he Carrefour FFoundation is keen to promote healthy eating.oundation is keen to promote healthy eating.
That’s why we work in tandem with the Conin That’s why we work in tandem with the Conin FFoundation (Cooperadora de la Nutrición Infantil)oundation (Cooperadora de la Nutrición Infantil)

to help combat childhood malnutrition as well as obesity in to help combat childhood malnutrition as well as obesity in AArgentina.rgentina.

BUT WE NEED TO COMBAT OBESITY
malnutrition

TacklingTackling

is important,

as well
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storesstores
You can find EVERYTHING

EVENEVEN

in certain groceryin certain grocery

  
people in difficulty can find someone to talk to and purchase foodstuffs at 10-20% of their usual prices.
people in difficulty can find someone to talk to and purchase foodstuffs at 10-20% of their usual prices.

These stores aim to fight against poverty and encourage long-term social and professional integration.
These stores aim to fight against poverty and encourage long-term social and professional integration.

Indeed, the employees of Indeed, the employees of PAPACCTTEE social grocery stores are often former “customers”.  social grocery stores are often former “customers”. AAt the same time,t the same time,

A.N.D.E.S.A.N.D.E.S. social groceries offer vocational training to improve the employability of those experiencing exclusion. 
 social groceries offer vocational training to improve the employability of those experiencing exclusion. 

FFor more information, please visit www.fondation-carrefour.org or more information, please visit www.fondation-carrefour.org 

SOLIDARITY
he Carrefour he Carrefour FFoundation supports the development of “social grocery stores”. In these stores,

oundation supports the development of “social grocery stores”. In these stores,TT

LLearn more: www.fondation-carrefour.orgearn more: www.fondation-carrefour.org

RR efrigerated vans play a vital role in transporting groceries from donating stores to partner food 
efrigerated vans play a vital role in transporting groceries from donating stores to partner food 

vehicles to non-profit associations, allowing them to extend their reach to collect even more surplus food for vehicles to non-profit associations, allowing them to extend their reach to collect even more surplus food for 

redistribution to those who need it most. The redistribution to those who need it most. The FFoundation has also supplied oundation has also supplied 5555 cold storage facilities for perishable goods. cold storage facilities for perishable goods.

ensuring food stays fresh and at its best. The Carrefour ensuring food stays fresh and at its best. The Carrefour FFoundation has donated over oundation has donated over 184184 refrigerated  refrigerated banks and other banks and other NNGOs in GOs in FFrance such as rance such as RRestos du Cœur, Secours Populaire and the estos du Cœur, Secours Populaire and the RRed Cross, ed Cross, 
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a REFRIGERATED van
IS�NOT�A�LUXURY

For gettingFor getting mealsmeals
to the needy,to the needy,
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LLearn more: www.fondation-carrefour.org earn more: www.fondation-carrefour.org 

TT  he Carrefour  he Carrefour FFoundation works with the “Shanghai oundation works with the “Shanghai YYoung oung BBakers” programme in China, akers” programme in China, 

““RRede Cidadã” in Brazil and “ede Cidadã” in Brazil and “FFundación undación EExit” in Spain. With the help of Carrefour employees, these xit” in Spain. With the help of Carrefour employees, these 

vocational education programmes provide free training for the disadvantaged, giving them the culinary 
vocational education programmes provide free training for the disadvantaged, giving them the culinary 

skills they need to find employment as butchers, bakers and pastry chefs in the food and culinary trade.
skills they need to find employment as butchers, bakers and pastry chefs in the food and culinary trade.

fresh hope 
DISADVANTAGED

Food and culinaryFood and culinary tradetrade

offers
TO THE
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delicious dishes from
notBUT unwanted:UnsoldUnsold

FISHFrom surplus

Unsold fresh fish donated by merchants is retrieved from wholesale markets and then turned into Unsold fresh fish donated by merchants is retrieved from wholesale markets and then turned into 

LLearn more: www.fondation-carrefour.orgearn more: www.fondation-carrefour.org

TT he Carrefour he Carrefour FFoundation is tackling food waste in partnership with non-profit organization “oundation is tackling food waste in partnership with non-profit organization “PPaniers de la aniers de la MMer”.er”.

soup or filets by people involved in job-creation schemes specialising in seafood handling soup or filets by people involved in job-creation schemes specialising in seafood handling 
and processing. The finished products are distributed to food aid associations across and processing. The finished products are distributed to food aid associations across FFrance. rance. 

nno fewer than o fewer than 256256 tonnes of fresh fish were rescued by “ tonnes of fresh fish were rescued by “PPaniers de la aniers de la MMer” in 20er” in 201515..
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IS good
SOCIETY

FOR
FoodFood

FF ood is vital for life. It can also be vital for society. This has been the role of theood is vital for life. It can also be vital for society. This has been the role of the

Carrefour Carrefour FFoundation over the past oundation over the past 1515 years, using food as a means for professional integration, years, using food as a means for professional integration,

training, and solidarity in training, and solidarity in FFrance and throughout the world. In 201rance and throughout the world. In 20155, the Carrefour , the Carrefour FFoundationoundation

founded founded 7171 projects in  projects in 1515 different countries with a budget of € different countries with a budget of €7.77.7 million. million.

To find out more about our initiatives, please visit www.fondation-carrefour.org To find out more about our initiatives, please visit www.fondation-carrefour.org 


