
 

 
 

 
 

 

Press release  

8 March 2022 

  
The Carrefour Foundation and Carmila have launched the second edition of Ensemble pour la 

transition alimentaire, a call for projects designed to speed up the food transition, supporting local 
charities 

  

  
The Carrefour Foundation and Carmila have launched the second edition of Ensemble 
pour la transition alimentaire, a call for projects designed to speed up the food 
transition. This year, ten winners across France will each get €5000 of financial support 
from the Carrefour Foundation. A pop-up stand in one of Carmila's shopping centres in 
France will raise the profile of these local initiatives. In 2021, more than 60 applications 
were submitted, emphasising just how committed the Carrefour Foundation and 
Carmila are to helping charities operating in regions throughout the country.  

          
The second “Ensemble pour la transition alimentaire” call for projects gets under way on 
Monday 7 March 2022. Aimed at local charities (incorporated under the 1901 law on the 
creation of non-profit organisations), it will reward projects that set out to promote a healthy 
and sustainable diet by taking action in one of three areas:  
  

●      sustainable agriculture; 
●      tackling waste; 
●      educating people about nutrition.  

  

Charities will have until Thursday 7 April 2022 to submit their projects. The panel (made up of 
members from both the Carrefour Foundation and Carmila) will then start shortlisting 
applications. This will involve looking at the originality, the impact and the long-term viability of 
each project. This shortlisting will end on Thursday, 21 April 2022. 
  
The shortlisted candidates will each submit their project as a video pitch. During this phase, 
Carrefour France and Carmila employees will be invited to vote for their favourite project. The 
winning charity will be awarded a prize of €2500. The panel will look at the applications and 
video pitches and will publish a final list of the ten winners on 19 May 2022.  
  
Each of the ten winners will get €5000 of financial support from the Carrefour Foundation. They 
will also get to set up a pop-up stand to raise their profile at the Carmila shopping centre closest 
to where they are as part of a visibility campaign.  
  
  
  

For more information  
  

Carrefour Foundation Communications Contact – Tel.: +33 (0)6 08 57 06 89 / Email: 
angelique_diarra@carrefour.com 

mailto:angelique_diarra@carrefour.com


Carmila communications contact – Tel.: +33 (0)6 87 77 48 80 / Email: morgan_lavielle@carmila.com    
  

For more information about the call for projects: https://lc.cx/3i_kXO  
 

About The Carrefour Foundation  
Created in 2000, the Carrefour Corporate Foundation has a public interest mission in France and 
throughout the world, promoting the inclusive food transition. Its commitment is underpinned by work in 
three key areas: combating waste through inclusive initiatives, sustainable and community-supported 
agriculture and societal commitment.  With an annual budget of €6.75 million, the Foundation supported 
nearly 70 projects in 2021 and helped thousands of people in the various countries in which the Group 
operates. 
Since it was founded, it has provided more than €18 million worth of aid during humanitarian crises. 
  
  
About Carmila  
The third largest listed owner of shopping centres in continental Europe, Carmila was founded by 
Carrefour and a number of major institutional investors in order to increase the value of shopping centres 
adjoining Carrefour stores in France, Spain and Italy. As of 31 December 2021, its portfolio comprised 
214 shopping centres, all leaders in their respective catchment areas and valued at a total of €6.21 
billion. By placing proximity at the heart of everything it does, Carmila seeks to simplify people's lives, 
as well as improving everyday life for retailers and customers in all its regions. Carmila has retail in its 
DNA and its teams are completely dedicated to enhancing the commercial appeal of its assets. Their 
expertise includes operations, shopping centre management, local digital marketing, new business and 
CSR. 
Carmila is listed in Compartment A of the Euronext Paris Stock Exchange under the CARM symbol. It 
falls under the specific tax regime for listed property investment companies (“SIIC”). 
On September 18, 2017, Carmila joined the FTSE EPRA/NAREIT Global Real Estate (EMEA Region) 
indices. 
On 24 September 2018, Carmila joined the Euronext CAC Small, CAC Mid & Small and CAC All-tradable 
indices. 
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